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ITVIRT HTH, GTe 3T qraoTas <o §=mag
(Sus=eT TTHS fAWmT)
EICEAE]
% feeety, 28 feawaw, 2021

TT.HT.1. 889(37).—Fe T TLHTL, IUNIHT G207 srferfa=m, 2019 it & 101 FT IT-4T27 (2) F
T (TY) F AT I15T g 94 FIT Y& AT HT TINT Fd g0, MHTerad Ha| aardt g, rIid:-

1. G AT ST YT — (1) = R 1 wferm A SRt Seer (yerer fash) R, 2021 81
(2) T TSI H TRTH AT ATE H T g

2. AN EET - (1) ATHT T F SHT AT ITA AT &, 39 toar T e Feferfe o= am gi:
() sremet fosft 3 wrem & @Ay 77 A=t 7 T2 g9l /el of7 Haro;
(@) s Torsht & aefy |t
(1) AT § STHTTRT T & ST qTeAT AT A Fareat 1 7ot weger fasfy s, qon
(=r) sremeg Tasht & afY wieett & srqfera = ggta & a4 Tw1|

g FremE yorer et s At TS § =9 Il F YEee A g 7 qed @1 F A7 =9
AT % Ul 7 AqaTe HIA0

7617 GI/2021 (1)
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(2) 3u-frw (1) # simtare et o a3 g1 gu ofY, I = 37 yorer fosft zohrs o oft =g 26,
ST AT H ST Aol g o AT H ITHITHTSAT 0 ATAT AT HATAT T TEATIAT FLdl T 8,
3. UMY — (1) 39 =T &, 5T T Ga9 & I+ 2T Juferd = ar-

()
(@)

()

(=)

(®)

(=)

(=)

(1)

(&)

()

@)

“srferfaam” & IweRT e srferfaaw, 2019 (2019 1 35) stferya &;

“TTHA Tt | VHT qHATATY AT g, ST TRt "faaT & o 7 3 oy a7 onfed &
ISR & foAT, ITawwit g geaer fasht =Eam § qiaant o & forg o 70 e #ir
TF FA o o0 38 9= A TR g

“seer farsRat & v =afe af s 8 R Grft sorer faefy =ard g 9o smeme a7 were
st =Ea w3 & o fates w9 & o) #@ a orfaa |@fEET & Areaw & st
[ERIRIE AP

“Seref Tashl TaTe” | 9 o TahTs SATTIT g, ST SceT fashaT & ATeqs & |7 AT 74T 67
fasht et 2 AT Tt 7 s et § g 38w vET 2 afeafad qgt g s e
T /AT g9 IRETAT ThI FT ST FdT g

G TIATAT TRIA | UHT TR SATSd g ST 24T e 3T o ai=Tee Shi (qTea)
sfarfaary, 1978 (1978 T 43) &t &7 2 F @ (1) § ufeaAriug g;

“Zag-Tershr” & forelt fosft &7 IReraTg@® T F3 & %7 | Fohell gqeeM T 3eaTe AT
AT &1 TEQT FA gU SHDT Taehl HAT TTHAT ¢ 3T THH ISTAHIS [ THET Ica1g AT
AT F A | GTAE SRR T&T FAT A7 38940 (T I F a | Ageaqof STahTn
T FISAT AT UHT TR T FEAT AT g e 3caTe Fg, VAT Toid grav g S
TE T 2|

“STTET TTEF” & VAT =AT<h AT g o weaer faehar g et fot gavre & afeaferta
e T TEITIAT AT T Sedrd T ST &

“Trafie = 7 O = o sfafes sfseranE) F T a1 #1331 92599 F
TROTTOETET ToFeT a7 AT T | AT ITH F7 & (o77 Ush J7 UF 7 i srfdrararsi
T AT Fed g0 ATTRTAT(3AT) ST aATs T2 ThIH & (or0 STrHarara 1 U ageaiid
Fea Afevg g, ored srfafi srframar (o) &t amifra #3 arer sfdemar 3g wm 1
FoolT UTH g ¥ ATHIThA SATHETAT (Hael T 9 Feoll ITH 8, e wiHE i &
ST ATHRTATS FT Tg-FaL 1T qedh a9qT ©;

AT AT HATSAT & dqag § “Toal TR § UHT ST ST Quoe=amg 71 97 Jard Sraq
& TSI ITANT T qIE JHIE Tal gs ¢ AT S (9Tt A5l &, e ag = R g ar
ST farery geee F fore o & e g

“Taaaefier aafeT ST & UAT G STeT A7 ST AT 8 S g=ar Sraiieht
srterfa=re, 2000 (2000 =T 21) #iT 42T 43 (F) F el qu=-Ta7 = {7

T[T H G T o AT 2

2. UF great o7 &, g 2HH ggen e w2 e afvwritg qgt B g g stafaes 9
qivATiod T T 8, % aet o 2 S sfafRaw § Ry g g

4. RFE F AFIH @W@E -TdF Tqg Gt s oo Ioedgg sy § Aefotaa
FEATaS aTe/atea a@Hd vqa et o &fe & srefim Tomufera seamasit & a9 &9 9 a1

TAFIAR & & FATT TEAT

%, e e

g. HFH AT AT TH A]=g,
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[

3.

4 4 4 g8 4 9 9 4

T GTAT HEAT 3T T FSIdT AT HUZT GTaT HEaT,
AT ST FAT T T,

AT ST HqAT T fFawof;

CIPETaCCERT

o ofte, srfee ROTe sie Ut st " e
EREGRAEETIC RIS Eab
ATATAHAATAR IS THTIT-T (ATATIAT AT F GT0A H);

gr q@rdt & AT a1 G F ovEe ¥ AR 9T AT i q9E T
srferfaer, 2006 (2006 FT 34) F =1ehe ST eI=rfa;

srgatas, rgT sfiT TATT ael i greamatees sirufa afga srofaei & frfamtor ar foshr
F g % forw ot sfiw wameer araely sfafaaa, 1940 (1940 &7 23) F efi ST
AT 3T T HT STHTI;

=TT e TEEToT T THTTT|

5. Jeger fashY grsen F 2T
(1) s Jeaer fasht TaTs -

(F) =t FO=T, FOAT Afarf=Em, 2013 (2013 F1 18) * 7efiw Awrfoa g, afs anfiarT w4,
wrfterr sfefaas, 1932 (1932 &1 9) & st Toreia grtl, a1 Ffs Hifva arfaa
ARMETET ¥, HIHT =0T ARERT atef=aH, 2008 (2009 FT 6) & Tefia Toredsa

g,
(@) AT & A AT TRTEEIFd AT & 9 H 77 § FH UF ATfdH €79 27|

(M) TH AT H TN FHL- T THA =T FAAT 6 UG T AATAT (ohAT § AT et
frarfe =i 71 o9 gfi=mew = & aftafoa 721 8;

(@) RFETT 4 ¥ AR gEaEst a1 fEEf, @9 (1) F oaeiq GAiEse -, @
ST ST FAAT 3fT ST=rd €, A09 Ared Afeshrey, forrraa sfaqre stfesrr &t
faawor, =9 Y9, IR, ITAE AT, [, TAT ITAEFT & o0 fOewmaa FHamwor
T o afgd Tars i Ty sy fEawor F a0 st i sreae J99rse F W,

(F) e fashl STe G0 ST ST aTel! AT S 1 ST arett ATl J7 Harat o 39ent
TEAT e At et = e, far Frew a1 TR s ugee e i @,
g AT AATHAT grft Fohg UF Ieomai/@arst i ot o A wfte, ame =
TTcATER A2t TaTd F it foree forw ag zrs et smame e, &ram e o fft s
Tt o &t TTHT, g7 AT AATHATT A5l &

(&) T GTEr AT ST 6T ST "qAT w7 qigd a9 AR ST TSI Y ey
ITeA AT,

(®) et gl g EAfeEa yarior s deETee U Y A T2 gt ST,
TTHIFO: TH WS F AT & O FAr giva § vEr ofkh afwvd g 1 FuHr qtee
afarfa=m, 1980 (1980 =T 56) Fit €T 2 FT IT-LTT (1) F G (1) H TICATT 8;

() =T Teaey faehaT & T I 9= "qreAt AT "avan v fashr v foefy Fv seermoar F oo
TTTErFd 3 o 7 § g9 [Fad Sqae & T97 FL A0 90d ATIETd, 3It=a ofiw fHoger
LR
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(2)

()

()

@)

Tg EATHET FAT o6 =0 Tt Toged TEerarelt 9| aoA1iad T8+ oY /id® 9d g i
Ao U JoaeT TAwarelt i axarasii &l gf IgaTd 95 ST 67,

O T FAshaTsli TT STEATIAT o 70 /TAT 3 arsti &l an] fafe=i & o= g«T
gHAtET w3 o oot e giora F3T;

et fAsRaTsti gTeT |Tell AT Faret i fosht & s g ATt forwrat F o e
AR

T Tt e ATelt T TohTs AT dadrse ¥ FHfeiad g=-Te #9% $fiT g9 i o

ITAS FITUIT, ST THH TR I LT T F I gI(T, TATq-

)

()
(=)

(M)

(%)

(®)

(=)

(=)

e TarshT e AT THTS FT TS IFd ATH,

sy faefy =TS i =t armastt 1 TS T,

e @91 32 foreraa Famor sfeamy % $-He 9T, Had, TEATT 3T Jiared av Y
afga g9 =AY,

o &Y TS TAF forra F o uw fewe avaw e arveaw 7 forerraaesart forrea
oty o2 o T "

aTor 9 % Hae § EATU S U o= qAAT10, ST gras [ o & o 3o &
forT sraeT= gi;

AT T I THIAAT, AT 6l I T aai it GLEAT, TARHATA FIET AT 30T
ST ATl W ST YA, 39 9giadi & orefia Fafaa et i Feeq w5 6 whwar,
TSt I faeed, FfS AT BT, F Taer § TAATT TAqT S qEaT Jar TETar F I F4 6
GERER IS ICEDER)

T AT AT AT FT UF 3F H oA & ATI-A7 IR0 SHAR-AT oA (AAT-3T T o)
SEH IET T91E, STE ST g TH1Y, dTg T 3T AR #7 Aied Tl AT=ard 7
T T9T 5970 U §;

GE | I3 Ael o T AT &1 FeAT e hdl GLEail & g9 § qiast [ o o
T Y Uy Sttt § faferes aro e (G arer) fFaw, 2011 & sfaf=s FReforfaa

FoATY FieAerd g -
()  FaT e foekar & AT,
(ii) HTAT AT FHATAT T a2,
(iii) HTAT AT AATAT T ATAT;
(iv) WIS IT HATSH AT SATATAT LRI AT,
(v)  frde & abar;
(vi) 9T AT,
(vii) HTAT % ITQIT g1 9T ST A AT AT JTaema=;
(vii)y T yahy B Gt % sl sarfeq it s & forg sraferg wfeer daht
Tt AT

SAeT Tkl F AT Al ST THS, I FRAT & AATE § IT AT FHIS A= AT T4T

Tel ATATUIT T Teaw wg< et fafer § [AfEe sroearsit &1 97ea FeA7 g
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(4) e fasht e Areft Rt 3re & a9t 3aare, fafess wra fosm stfafaem, 2009 (2010 &1 1) &
eI T ST ATAT STTOTTEA T AT el

(5)  wcFer Tkl T AT TAF s aoadd TG0 AN A8 o AT AT & ATIFRE & F Haw
ToaTe AT STeT I Tawa HI(l < Fhel STHRT FET (&7 TT UH TTeT it qRar gEAtad wad &
T ITE Faw ISTUT 7 FoReT sTITfersa =i=h g7 g AT TETART &l T & (o0 T qreararT s

giAtaa w3t

(6)  wemer fasht e AT TAF THTS, ATATOTGAT AT & TRt =afch &y g arett forwraa i
AT & oo § T A AT dF s wEi oY STHRRTe § I fsheEdt & e & o
U T 39 Ater forwraq fAameor sttt i Rgie i oY oot a99Tee 92 39 ATHRT & aaq
FAT T AIAT JTHATSE F AL AT T FT & IcaTE gaAT offT I7 Thele 9T T A2 § T

(7)  weer fasht F3 aTel g T Ag gitad i & 3v [aw (6) § [AfEe fomma Famor
At ot TR T 3 9Te g9 U< UHT fehraa it 9T & Teareiie =et & Hae It aradi
AT § A FoETIa W g At AT § AT U JIg i Sate & Hiae (T FT aHrh war g
AT UF ATE ¥ At et g & Aol §, e F wor #iw forwrd a7 iy T wrdars i geEr ot
w7 § fOrwTIasdar 1 «f ST gl

(8)  WcHeT Tashl T ATl T TohTe U ATSe TSRSl Hfh B ST AT T I8 el
FATT 0 FIAT % ITSET o AT TATAT GATHT FA S ToqqT T AT o= &fer a1 37 arefie
FATT U AT & IqELT F agEer ¥ O MU eraent T gl F AU HAtHd A 6 o0
IALETAT T

(9) et Tkt FEA ATSAT T AF TohTs STATTHISH ZTLT SHE FIATAAT IT ATETA T TexeT FHerarsti
AW &, ARTT & F IT ST, TEATT, S-H AT J99T12E % ATeAH F fOUwrardi & 3t we F forg v a=
AT H

(10)  wreeq fasht ¥ ATeAT T 1S, T8 aeft weger faorarat &1 rfe wernfT e 39 ag=m 1=,
T T AT, -HA TAT e | S[ET UHT 3 A0 GHeafed g

(1) weaer fasht &3 arel T Tare (T ISTHRT g7 TRt /T 3 @497 &t @ 3 & T4
g =9 & o rg w3 9% 39 Tt Joaer fEsar dael g=am0 J&@e St Sed 39 ST J UHT
G AT g 3 UHT =T § SEHT 719, T4T, T-He TaT Y f6are &7 F100 &7 F q0141e w7 & o
T weger f3RdT & T FE F oI e FrS o= AT "ieAterd gl

(12)  wcger foeft F2 ATeAr T THh1e Tg AT FA o qrer a1 Farst & fogoe % foo f&Fo o
ST, UHT /T AT AT T ATEd T STAret, AT ST ITANT it RATAAT T SEIT 7 g

(13)  weaer fasht e aTeit TS ShTs T3 T ToAeT AT TUeqel &9 ° THeAT sq0ger | U & &9 4
TEQT Al HT IT I qTAT AT HATHA o6 ATL H THIEAT TEE Al AT AT el AIA JT HaT 6 0791 AT
Trorastt T gRAIRI AT FAT|

(14)  omeq Tasht e ATl FlS THTS ST €& G oA T ATAT AT HATAT o TTHTIOER ZI T ITaT FLAT
B I ST Tt & T o 77t A7 Fars THIiord g, a7 SO UH "Il AT HAT3H i TTHTORAT & dael § i S
ATAT FohelT FTLATS T IALETAC AT R

(15)  wcFeq Tashl I GIET STUATE TS (Sa<or YOt & gid gu oI, ToTer fanhl i arel 3als 26
eaey fasRaT gTeT oAt T qgfaat Y et wly i U werer faekar & | fafea: arewsrdr w@faer
& HTEAH | 3 HAHT T ATATAT AT HI(T

(16)  ScTer fashl T ATSAT TeAF ThTs, TG gadrst &7 Rante Teril Sred goger faht F2 aret gars
T AT | gaT0 T q9ft Jeer faenarett it ag=me i ST T i THT g=1 THehl Jadree I qras s &9
T AqTAT FT TN
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(17)  JemeT Tasht L ATt TAF THTS T, Fald TR il TEIT STAHT GoTATS ohl Fhaste Trehar &
WY g

6. et fashar & TR - (1) T+ Jeaet fererar -

(F) F OTH TTE Tashl THTS o AT ol T2 TA-Torad HIaar gt arieh UHT SHTs o (he ! |/1el AT 4T st
IEEIRIREEIEIR EICRER IRk

(@) T TahT AHTaET gF B 9 T & | 3T T7€ €T § 4T Tga19 HM, T AT &t Fe
ATAT THTS AT TgAT, FRATE A % I, w7 70 10 711 31 Favett 7 Tia e Uy srereiar
 WTAT AT T TR HTUT T,

(1) ATAT YT T TETH ST AYOT TAAT TGTH FTA HT TEATH FIT ST TTA 3T FATH, 9, ST T
Qrat, ITTT i erat, araeEn, A=, Tk Fifq, arae s & T T aur ek w6 war i
QTAT T TR FT,

(%) TTERA Tasht o T0T A7 I Tgof STHITHT I Teh 9T TET TG FHIT ST Teaef foehl Feer aret
THTS ST weAer fashar 7 T FET T T T fAwar &1 A1, 94T, Redewor gt av
ATHTERA HEAT, TgATT THI T H9 G, ST ol ST ATl | AT HAT /1 0T [&4a<0T, 797
fafawtor &1 2o, siE &t e, STHRRT G SIarT 6 S areit T T, AT 6 TG 6
ATeor S aREe &7 969 37 €, AeT fl Heeq wed a7 &l Fed T 39T § 371 67
FTTHT A TAT T AT AT TTH HA AT STHATHT T ATAFRTT TAT TeqeT Tashl Feed qredt Tahrs
F TR fRameor @7 % a ® 97 feawer foar /= gnm;

(F) AT AT HAT FT TSTELTHLOT, TATAT GTAT HEAT TSEEHRIOT, THT AR ATATH TTEL T AT
ST AT FIT S TRt Seare it faht & forw oy e, e o a6 sraemsi =
FAITAT H,

(F) Tg FEATET F T HaT A7 &= BT 747 Frediasd Icamg 7O T 3aaTe F FEwer § 99 9rar g

(V) STATFAT FIT T&TH Al T3 THT FAGALNT TIRETT TAATSAT T HLEAT AT HIeA 6 [T Toq7T
v AT F e 3T FEw ST S ATteEa SAREAT T SAids (STET) WIS e AT
AT TEATRT HLA F T (1T TATT GRATITT FATHT FHT

(2) FIE Teaer k-
(F)  TEATH T ¥ TF ATHT AT AT F &7 et STierar o o § 92 SIrus;
(@) TRt STt UTe AT FIS AR Aol < T v woxet et TS 7 sHited 7 v av;
@@ ol et arew & S ArfEer av fasht yeetw SueRe wdee i et a8t wam
(1) Tt 3 srEreor § UHT AT AT AL BT ST T iy w7 qreft 3RS g ariedd |t &
SET 7 2T
7. voae fadft TS AT worer oA F ey -wfaff=w F sreamw VI F Sueet F sremefiw, S Scame

T & HaTaq §, Toaed Taehl F aretl sars e goaer foenar & Meferiad wded g, S an]
g, AITq(-

(i) Srereq Tosht e ATelt Toi® TahTs oY Yo Yoaed faohdT Jg qIATera H & -

(F) EQTE AT Ad TAE I AT ITAFAT I TEATF (hT ST AT I¢ATE AT FAT i T TH(d AT
TS ST A | TS JATIGZAT Hl SATAHIL IToT g1 e,

(@) ey Tl § S o0 ST aTel & (a0l q9T 3T+ SI¥ATaal § IcqT& &1 VAT Fls [9a<,
TTET, T AT =T T Al T forad |ier qI¥ 9T AT 56 TATaaer ITHFT F T8 2
T THATAAT BT,
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(1) e T T AT A1 Faret & Fow =7 ¥ fiwa F g9g 7 o7 {3 ang e ar @ w1 7
T T AT, RTAT ol 9T, STLHT AL IT ATTH FLA o6 AR, AT 0f 7, [AhT-TTq
AT 3T TRET HE4 T T E;

) FATIAT TAT F Gated EFawor, a9, 30T A1 077 acd U gi o Ive THT0rq 7T ST 99,
T) FIS AT, FISLIT IT AT ATIE FAGIT HT TINT 7 T3 ST,
=) TAef ot & AT SAqHeT & €T H STAEFIT 6 AT 0 (6T ST,

T) FRTAT I ATAT AT, FAATIT a7 A | Teaer Tl w2 Arer FHae1 &7 97 3fT 70T 37 AT
AT 3T AT BT &Y 399 woAed foenar &1 Jiarsa awe |t e 2

(ST) s fasht ® gl T a8 oo Agl AT SITUAT A7 Seqfigd dgl g & agt oo T@e arefy
TTEET, AT AT o177 92 § fater ger SUatad ywara & it Rt o sTfashre T yeama 7
T ST, ST UHT I 7 8

(1) ToRelt ofF ST AT ATET T ord TSIAH TEET & ATl 7 ATH 37 qaT FEFTerd gRIT STHEIT 1
AT | ITAed BT oY fafer gy o @a Suwiear ATy a1 HHre 7 ST 5 377
AEGLT B,

(1) STATFAT AT AT ITATLT FILATS T [AGL0T ST BIH AT AIAT AT HATAT o AT & S ATAT
q HETAF foIg=a? § T7%2 = | {1 ST,

(2) SEATE % TEQAHLOT | e 1T, T AT AGMAH G qTHUT FEATord I7 HSf9q T gf Sta
T A I, TATIAT AT ETG 7 B

(3) St& Tt & Tt T HAT AT TEATIAT 00 ST Tl @l al 94T 6 A1 Tl | AT AT Sre a7
TEATE H 7T THHT Iooid [T S0 3 TS ITTTFAT T&ATT T TR FAT g a7 6 e
T AT ITASH FLATS SATUIAT o ITHATHRAT FAT HT F8 FIAATA F97 T g 3T TG Toie &

TATATE T THhdT &

(3) STET Fol AN 2l, STIFT TATET AT AT HIAH! 6 ATHLOT § AT Aled IRl T STHAFT
FT TG FLA A AATET ATt o forw 3t & & Rearag B s,

(B) STa T S&ara § o747 =aa 7 a1 97 81, T8 T FF 6 TAT STAFAT 1 Teqrrad GIait r
A & Y fasht w2 aretl sare a7 Safaa Soaed fahar & 9309 § ofTd gf qT 9% 31 of
et fareia & aTe § ITAEFAT hT G 41 ST,

(1) W (T) F AL T F AIHAT H, ITATHFT T AST T FLA & qae H AU H ATATT &F
STTUATT, UHT Fd 997 36 a1d 92 €41 qg! (<7 STUAT o STHIFAT &l Gr=ra AT 73T g AT T8l
AT FOEERT F q0T ITFEFAT FT TEATEd TEHLT AT o] & SAHIT STH, T A 2,
FTIE FT &T SFATIAT 3T AT FLEIAT (FSATALT) THAT TqG T g7 ql STHIFAT /il S 7eq f&hr e
FTAT THTS AT Teaer faohar it AR 9% @R q0T STATHRAT T TEATd qIAT F aTIeT i
TTRAT o SITHTY ICATR Tl ATTH Flel o SATAHIL o6 1L | Grod (a1 ST,

(q) THTE ZIT I&ATF T ST AT ATIHT = AT forfga 9 & grm,

(1) ST T&=qTE % oI EraT qesrer fereht A7 fohed & e 92 g1, av ff et § i\ 7
T o] T TACE Jo@ [T STTUNT Torereh |77 FoheT ST ard THIE 576 ST, 8ol 3T 7 ol
FT TFHIT AT TE 19 § TTY FAF A7 ST 37 T AT §1a 31, TH TAT 6T 1090 & STt

(F) ool 9T T ST ATAT Tashl o HTHC |, ILTT 0 91at, S et ST hr 10097 a1 @Td | SraT
U Fohedt T HeAT, T AT ArAfewaT a7 TehTd (o T qod, T e gi, il a1 § T shid
T TEATS | FICE E H FATAT ST,

(
(
(
(
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(¢1) ToRelY o7 WoRTE o &MY ot ST, SATST < 9TaT &0 THATT o {77 STATFT & o sraeds #irg
T AT AT AT TEATE § TG a0l SATAT g T T ST (h1S<) Tl TEATIAT 00 STl &

() ST T TEATF T AT ST o FT T T F Ioold qgl AT SATAT T8 % I THATATE F
fer s feare v s,

(1) foFeft ot sfeeT ov geares oo ST & 9F ST SiiY ST aget o whhar i i St

3T a8 =9 TH Al g1 o e STHAET &0 SAq=d T 7 l, ST & FI=0 &
e * faee & forw 3t a=r =T s,

(%) Tafes AmE=sm sttefaae, 2009 (2010 F7 1) =¥ 3I9F T a0 70 FaH=T F It Hir

CIEEREDIRS I
(ii) sreer farsft e aTelt S THTe AT TeAe faswar-

(%) et et srfafafer a7 fasht & forea 98T R 3w 7g gAtad w3 & e 3tea #iww 3o
qgiafara Fom & aganft 515 a1 amE savaraed a7 R swr 1 #ue, wfteq, softea o
ATHRTCHT &G T 3Taer arerei | forea 7 2i

(@) Tt UH str=er § foreq 981 g A7 UAT &ilS AT=9<0 dal w7 ST AL Hd arar gf AT et
Y TrEfy S Ao = & yewer fasht At O weaer st TRt g s woer fEehar g
=T ST T T, F g H g R S Y Sree g

(1) IAHTFAT T TAT TN IcqT AT HATT I= H HeTed A1 T,

(%) 3o |/TeAT AT Farst Y faeht F forw A7 sraw yerer fasht s eate v ggrar & F o Fwue, viiE,
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MINISTRY OF CONSUMER AFFAIRS, FOOD AND PUBLIC DISTRIBUTION
(Department of Consumer Affairs)
NOTIFICATION
New Delhi, the 28th December, 2021

G.S.R. 889(E).—In exercise of the powers conferred by clause (zg) of sub-section (2) of
section 101 read with section 94 of the Consumer Protection Act, 2019, the Central Government hereby
makes the following rules, namely:-

1. Short title and commencement. — (1) These rules may be called the Consumer Protection (Direct
Selling) Rules, 2021.

(2) They shall come into force on the date of their publication in the Official Gazette.
2. Application. — (1) Save as otherwise expressly provided, these rules shall apply to—
(a) all goods and services bought or sold through direct selling;
(b) all models of direct selling;
(c) all direct selling entities offering goods and services to consumers in India;
(d) all forms of unfair trade practices across all models of direct selling:

Provided that existing direct selling entities shall comply with the provisions of these rules within ninety
days from the date of publication of these rules in the Official Gazette;

(2) Notwithstanding anything contained in sub-rule (1), these rules shall also apply to a direct selling entity
which is not established in India, but offers goods or services to consumers in India.

3. Definitions. — (1) In these rules, unless the context otherwise requires,—
(a) "Act" means the Consumer Protection Act, 2019 (35 of 2019);

(b) "cooling-off period" means a period of time given to a participant to cancel the agreement he has
entered into for participating in the direct selling business without resulting in any breach of contract or
levy of penalty;

(c) "direct seller" means a person authorized by a direct selling entity through a legally enforceable written
contract to undertake direct selling business on principal to principal basis;

(d) "direct selling entity" means the principal entity which sells or offers to sell goods or services
through direct sellers, but does not include an entity which is engaged in a Pyramid Scheme or money
circulation scheme;

(f) "money circulation scheme" means the schemes defined in clause (c) of section 2 of the Prize Chits and
Money Circulation Schemes (Banning) Act, 1978 (43 of 1978);
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(g) "mis-selling" means selling a product or service by misrepresenting in order to successfully complete a
sale and includes providing consumers with misleading information about a product or service or omitting
key information about a product or providing information that makes the product appear to be something it
1S not;

(h) "prospect" means a person to whom an offer or a proposal is made by a direct seller to join a direct
selling entity;

(1) "Pyramid Scheme" means a multi layered network of subscribers to a scheme formed by subscribers
enrolling one or more subscribers in order to receive any benefit, directly or indirectly, as a result of
enrolment or action or performance of additional subscribers to the scheme, in which the subscribers
enrolling further subscribers occupy a higher position and the enrolled subscribers a lower position,
resulting in a multi-layered network of subscribers with successive enrolments:

(j) "saleable", in relation to goods or services, means unused and marketable goods or services which have
not expired, and which are not seasonal, discontinued or used for special promotion;

(k) "sensitive personal data" means the sensitive data or information as specified from time to time under
section 43A of the Information Technology Act, 2000 (21 of 2000);

(1) "State" includes a Union territory;

(2) Words and expressions used herein and not defined, but defined in the Act shall have the meanings
respectively assigned to them in the Act.

4. Mandatory maintenance of records.— Every direct selling entity shall maintain at its registered office,
either manually or electronically, all such documents as are required under any law for the time being in
force, including the following documents or records, as may be applicable, namely:—

(a) Certificate of Incorporation;

(b) Memorandum of Association and Articles of Association;

(c) Permanent Account Number and Tax Deduction and Collection Account Number;

(d) Goods and Services Tax registration; (¢) Goods and Services Tax Returns;

(f) Income Tax Returns;

(g) Balance Sheet, Audit Report and such other relevant reports; (h) Register of direct sellers;
(1) Certificate of Importer-Exporter code (in case of imported goods)

(j) License issued under the Food Safety and Standards Authority of India Act, 2006 (34 of 2006) for the
purposes of manufacture or sale of food items;

(k) License and Registration Certificate issued under the Drugs and Cosmetics Act, 1940 (23 of 1940) for
the purposes of manufacture or sale ofdrugs, including Ayurvedic, Siddha and Unani drugs and
Homoeopathic Medicines;

(1) Certificate of Registration of Trademark.
5. Obligations of direct selling entity.— (1) Every direct selling entity shall—

(a) if a company, be incorporated under the Companies Act, 2013 (18 of 2013) or if a partnership firm,
be registered under the Partnership Act, 1932 (9 of 1932) or if a limited liability partnership, be registered
under the Limited Liability Partnership Act, 2008 (6 of 2009);

(b) have a minimum of one physical location as its registered office within India;

(c) make self-declaration to the effect that it has complied with the provisions of these rules and is not
involved in any Pyramid Scheme or money circulation scheme;

(d) maintain proper and updated website with all relevant details of that entity, including the documents
or records specified in rule 4, the self-declaration specified in clause (c), contact information which is
current and updated, details of its nodal officer, grievance redressal officer, its management, products,
product information, price and grievance redressal mechanism for consumers;
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(e) own, hold or be the licensee of a trademark, service mark or any other identification mark which
identifies that entity with the goods or services to be sold or supplied, but shall not give commissions,
bonus or incentives on sale of goods or services of which it is not the owner, holder or licensee of
trademark, service mark or other identification marks;

(f) obtain all applicable trade registrations and licenses, including Permanent Account Number and Goods
and Services Tax Registration;

(g) get all information provided by it on its website duly certified by a Company Secretary.

Explanation.—For the purposes of this clause, "Company Secretary" means a person as defined in
clause (c) of sub-section (1) of section 2 of the Company Secretaries Act, 1980 (56 of 1980);

(h) have a prior written contract with its direct sellers in order to authorize them to sell or offer to sell its
goods or services, and the terms of such agreement shall be just, fair and equitable;

(1) ensure that all its direct sellers have verified identities and physical addresses and issue identity cards
and documents only to such direct sellers;

(j) create adequate safeguards to ensure that goods and services offered by its direct sellers conform to
applicable laws;

(k) be liable for the grievances arising out of the sale of goods or services by its direct sellers.

(2) Every direct selling entity shall provide the following information on its website in a clear and
accessible manner, which shall be displayed prominently to its users, namely:—

(a) registered name of the direct selling entity;
(b) registered address of the direct selling entity and of its branches;

(c) contact details, including e-mail address, fax,land line and mobile numbers of its customer
care and grievance redressal officers;

(d) a ticket number for each complaint lodged through which the complainant can track the status of the
complaint;

(e) information relating to return, refund, exchange, warranty and guarantee, delivery and shipment, modes
of payment, grievance redressal mechanism and such other information which may be required
by the consumers to make informed decisions;

(f) information on available payment methods, the security of those payment methods, the fees or charges
payable by users, the procedure to cancel regular payments under those methods, charge-back options, if
any, and the contact information of the relevant payment service provider;

(g) total price of any goods or service in single figure, along with its break-up price showing all compulsory
and voluntary charges, including delivery charges, postage and handling charges, conveyance charges and
the applicable tax;

(h) provide correct and complete information at pre-purchase stage to enable buyers to make informed
purchase decisions, and such information shall, in addition to the mandatory declarations to be provided
under the Legal Metrology (Packaged Commodities) Rules, 2011, contain the following information,
namely:—

(i)  the name of purchaser and seller;

(i)  description of goods or services;

(iii)) quantity of goods or services;

(iv) the estimated delivery date of goods or services;

(v)  the process of refund,

(vi) warranty of the goods;

(vii) exchange or replacement of goods in case of it being defective;

(viii) all contractual information required to be disclosed by or under any law for the time being in
force.
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(3) No direct selling entity shall adopt any unfair trade practice in the course of its business or
otherwise, and shall abide by the requirements specified in any law for the time being in force.

(4) All products of a direct selling entity shall comply with the declarations to be made under the Legal
Metrology Act, 2009 (1 of 2010).

(5) Every direct selling entity shall store sensitive personal data within the jurisdiction of India, in
accordance with the applicable law for the time being in force and shall take appropriate steps to ensure
protection of such data provided by a consumer and also ensure adequate safeguards to prevent
access or misuse of such data by any unauthorized person.

(6) Every direct selling entity shall, having regard to the number of grievances ordinarily received by
such entity from persons in India, establish an adequate grievance redressal mechanism and appoint one or
more grievance redressal officers for redressal of consumers' grievances and display the current and
updated name, contact details including telephone number, email address and designation of such officer on
its website, and the details of its website shall also be prominently printed on the product information sheet
or pamphlet.

(7) Every direct selling entity shall ensure that the grievance redressal officer referred to in sub-rule (6)
acknowledges the receipt of any consumer complaint within forty-eight working hours of receipt
of such complaint and redresses the complaint normally within a period of one month from the date of
receipt of the complaint and in case of delay of more than a month, reasons for the delay, and
the actions taken on the complaint, are informed to the complainant in writing.

(8) Every direct selling entity shall appoint a nodal officer who shall be responsible for ensuring
compliance with the provisions of the Act and the rules made thereunder, and to ensure compliance with
any order, or requisition, made in accordance with the provisions of any other law for the time being in
force or the rules made thereunder.

(9) Every direct selling entity shall establish a mechanism for filing of complaints by consumers through
its offices or branches or direct sellers, either in person or through post, telephone, e-mail or website.

(10) Every direct selling entity shall maintain a record of all its direct sellers, including their identity proof,
address proof, e-mail and such other contact information.

(11) Every direct selling entity shall, on the request in writing made by a consumer after the purchase of
any goods or services, provide him with the information regarding any direct seller from whom such
consumer has made a purchase, and such information shall include the name, address, e-mail, contact
number and any other information which is necessary for making communication with such direct seller for
effective dispute resolution.

(12) Every direct selling entity shall ensure that the advertisements for marketing of goods or services are
consistent with the actual characteristics, access and usage conditions of such goods or services.

(13) No direct selling entity shall, directly or indirectly, falsely represent itself as a consumer and post
reviews about its goods or services or misrepresent the quality or features of any of its goods or services.

(14) A direct selling entity which explicitly or implicitly vouches for the authenticity of the goods or
services sold, or guarantees that such goods or services are authentic, shall bear the liability in any action
related to the authenticity of such goods or services.

(15) Notwithstanding the distribution system adopted by it, a direct selling entity shall monitor the
practices adopted by its direct sellers and ensure compliance with these rules by means of legally binding
contract with such direct sellers.

(16) Every direct selling entity shall maintain a record of relevant information allowing for the
identification of all direct sellers who have been delisted by the direct selling entity and such list shall be
publicly shared on its website.

(17) Every direct selling entity shall become a partner in the convergence process of the National
Consumer Helpline of the Central Government.

6. Obligations of direct seller.— (1) Every direct seller shall—

(a) have a prior written contract with the direct selling entity for undertaking sale of, or offer to sell, any
goods or services of such entity;
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(b) at the initiation of any sale representation, truthfully and clearly identify himself, disclose the identity
of the direct selling entity, the address of place of business, the nature of goods or services sold and the
purpose of such solicitation to the prospect;

(c) make an offer to the prospect providing accurate and complete information, demonstration of goods
and services, prices, credit terms, terms of payment, return, exchange, refund policy, return policy, terms of
guarantee and after-sale service;

(d) provide an order form to the consumer at or prior to the time of the initial sale, which shall identify the
direct selling entity and the direct seller and shall contain the name, address, registration number or
enrollment number, identity proof and contact number of the direct seller, complete description of the
goods or services to be supplied, the country of origin of the goods, the order date, the total amount to be
paid by the consumer, the time and place for inspection of the sample and delivery of
goods, consumer's rights to cancel the order or to return the product in saleable condition and avail full
refund on sums paid and complete details regarding the complaint redressal mechanism of the direct selling
entity;

(e) obtain goods and service tax registration, Permanent Account Number registration, all applicable trade
registrations and licenses and comply with the requirements of applicable laws, rules and regulations for
sale of a product;

(f) ensure that actual product delivered to the buyer matches with the description of the product given;

(g) take appropriate steps to ensure the protection of all sensitive personal information provided by the
consumer in accordance with the applicable laws for the time being in force and ensure adequate safeguards
to prevent access to, or misuse of, data by unauthorized persons.

(2) A direct seller shall not—

(a) visit a consumer's premises without identity card and prior appointment or approval;

(b) provide any literature to a prospect, which has not been approved by the direct selling entity;
(c) require a prospect to purchase any literature or sales demonstration equipment;

(d) in pursuance of a sale, make any claim that is not consistent with claims authorized by the direct selling
entity.

7. Duties of direct selling entity and direct seller .—Subject to the provisions of Chapter VI of the Act,
relating to Product Liability, the following shall be the duties of direct selling entity and direct seller, as
may be applicable, namely:—

(1) Every direct selling entity and every direct seller shall ensure that—

(a) the terms of the offer are clear, so as to enable the consumer to know the exact nature of offer
being made and the commitment involved in placing any order;

(b) the presentations and other representations used in direct selling shall not contain any product
description, claim, illustration or other element which, directly or by implication, is likely to mislead the
consumer;

(c) the explanation and demonstration of the goods or services offered are accurate and
complete, particularly with regard to price and, if applicable, to credit conditions, terms of payment,
cooling-off periods or right to return, terms of guarantee, after-sales service and delivery;

(d) the descriptions, claims, illustrations or other elements relating to verifiable facts are capable of
substantiation;

(e) any misleading, deceptive or unfair trade practices are not used;
(f) direct selling is not represented to the consumer as being a form of market research;

(g) the promotional literature, advertisement or mail contain the name and address or telephone number of
the direct selling company, and include the mobile number of the direct seller;
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(h) direct selling shall not state or imply that a guarantee, warranty or other expression having substantially
the same meaning, offers to the consumer any rights in additional to those provided by law, when it does
not;

(i) the terms of any guarantee or warranty, including the name and address of the guarantor, shall be easily
available to the consumer and limitations on consumer rights or remedies, where permitted by law, shall be
clear and conspicuous;

(j) the remedial action open to the consumer shall be clearly set out in the order form or other
accompanying literature provided with the goods or service;

(k) the presentation of the offer does not contain or refer to any testimonial, endorsement or supportive
documentation unless it is genuine, verifiable and relevant;

() when after-sales service is offered, details of the service are included in the guarantee or stated
elsewhere in the offer and if the consumer accepts the offer, information shall be given on how the
consumer can activate the service and communicate with the service agent;

(m) products, including, where applicable, samples, are suitably packaged for delivery to the consumer and
for possible return, in compliance with the appropriate health and safety standards;

(n) unless otherwise stipulated in the offer, orders shall be fulfilled within the delivery date proposed to the
consumer at the time of purchase and the consumer shall be informed of any undue delay as soon as it
becomes apparent or comes within the knowledge of the direct selling entity or the concerned direct seller;

(o) in cases of delay under clause (n), any request for cancellation of the order by the consumer shall be
granted, irrespective of whether the consumer has been informed of the delay, and the deposit, if any, shall
be refunded as per the cancellation terms proposed to the consumer at the time of purchase, and if it is not
possible to prevent delivery, the consumer shall be informed of the right to return the product at the direct
selling company's or the direct seller's cost as per the procedure for return of the goods proposed to the
consumer at the time of purchase;

(p) right of return offered by that entity shall be in writing;

(q) whether payment for the offer is on an immediate sale or installment basis, the price and terms of
payment shall be clearly stated in the offer together with the nature of any additional charges such as
postage, handling and taxes and, whenever possible, the amounts of such charges;

(r) in the case of sales by installment, the credit terms, including the amount of any deposit or payment on
account, the number, amount and periodicity of such installments and the total price compared with the
immediate selling price, if any, shall be clearly shown in the offer;

(s) any information needed by the consumer to understand the cost, interest and terms of any other form of
credit is provided either in the offer or when the credit is offered;

(t) unless the duration of the offer and the price are clearly stated in the offer, prices shall be maintained for
a reasonable period of time;

(u) the procedure for payment and debt collection shall be determined in writing before any contract is
signed and it shall be such as to avoid undue inconvenience to the consumer, making due allowance for
delays outside the consumer's control;

(v) the provisions of the Legal Metrology Act, 2009 (1 of 2010) and the rules framed thereunder shall
be followed.

(i) A direct selling entity or direct seller shall not—

(a) indulge in fraudulent activities or sales and shall take reasonable steps to ensure that participants do not
indulge in false or misleading representations or any other form of fraud, coercion, harassment, or
unconscionable or unlawful means;

(b) engage in, or cause or permit, any conduct that is misleading or likely to mislead with regard to any
material particulars relating to its direct selling business, or to the goods or services being sold by itself or
by the direct seller;

(c) indulge in mis-selling of products or services to consumers;
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(d) use, or cause or permit to be used, any fraudulent, coercive, unconscionable or unlawful means, or cause
harassment, for promoting its direct selling business, or for sale of its goods or services;

(e) refuse to take back spurious goods or deficient services and refund the consideration paid for goods and
services provided;

(f) charge any entry fee or subscription fee.

(3) A direct selling entity and a direct seller shall comply with the requirements of all relevant laws,
including payment of taxes and deductions thereunder.

(4) A direct selling entity and a direct seller shall not induce consumers to make a purchase based upon the
representation that they can reduce or recover the price by referring prospective customers to the direct
sellers for similar purchases.

8. Persons not to be engaged in the business of direct selling.— No person who is convicted, or bankrupt
during the last five years prior to his association with the business of direct selling, or a person of unsound
mind, shall be engaged in the business of direct selling.

Explanation.—For the purpose of this rule, the term 'Bankrupt' shall have the same meaning as assigned to
it in clause (3) of section 79 of the Insolvency and Bankruptcy Code, 2016 (31 of 2016).

9. Application of e-commerce rules.— The direct sellers as well as the direct selling entities using
e-commerce platforms for sale shall comply with the requirements of the Consumer Protection (e-
Commerce) Rules, 2020.

10. Prohibition of Pyramid Scheme and money circulation scheme.—No direct selling entity or direct
seller shall—

(a) promote a Pyramid Scheme or enroll any person to such scheme or participate in such arrangement in
any manner whatsoever in the garb of doing direct selling business;

(b) participate in money circulation scheme in the garb of doing direct selling business.

11. Monitoring by State Government.— For ensuring compliance of these rules by direct selling entity
and direct sellers, every State Government shall set up a mechanism to monitor or supervise the activities of
direct sellers and direct selling entity.

12. Inconsistencies in laws.— Where any regulation made under the Reserve Bank of India Act, 1934
(2 of 1934) is applicable to a direct selling entity governed under these rules, the provisions of such
regulations shall prevail over the provisions of these rules to the extent of inconsistency.

13. Contravention of rules.— The provisions of the Act shall apply for any contravention of these rules.

[F. No. J-10/9/2018-CPU]
ANUPAM MISHRA, Jt. Secy.
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